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Ocado iPhone App: easy to use and works today. Also
taps into a universal consumer need...

> R 86% md

alO2-UK = 3 11:37

ocado  (e)

View order

Shop from items Order again

1 x Whole Earth Organic Swiss Style
Muesli 750¢g
£2.56

2 x Whole Earth Organic Baked Beans
420qg
£1.58

1 x Waitrose Recycled White Toilet Tissue
9
£4.08

2 x Waitrose Organic Broccoli 3509
£2.96
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Home
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al.02-UK = 35 11:37 >  86% =}
B ocado ()
Hello, Vicky Not you?
Q

Book a delivery
“ Your next available slot is currently
12:00PM-01:00PM, Thu (25/03/10)

r‘ My orders

You have no current orders

Start shopping

Home

ocado
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Brand idea: The Joy of driving
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BMW Z4 Expression of Joy Campaign

+ Artist Robin Rhode given:
— 160 litres of paint
— Canvas the size of 2 football fields
— 300 horsepower paintbrush
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BMW Z4 Expression of Joy Campaign

+ Integrated campaign
+ Above-the-line

+ Augmented reality application for computer
— Create virtual trails using a virtual Z4 on their desktops
— Printable symbol as ‘remote control’ for the Z4

+ iPhone game
— Configure a 3D model

— Take a virtual test drive
— Create your own painting

+ 550,000 downloads since March 2009
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6 Create personalised experiences.
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Amazon.co.uk: Recommended For You

. ,,+‘ a https://www.amazon.co.uk/gp/yourstore?ie=UTF8&ref_=pd_irl_gw

Hello Mr Plers A J Gullar. We have recommendations for you. (Not Piers?)
Piers's Amazon.co.uk Deals of the Week

L TEYAL A All Departments %
|

Page You Made

Gift Certificates

Gifts & Wish Lists

|
Your Amazon.co.uk '

Recommended For You Rate These Items

¢ | [Qr amazon

Browse our Huge Stock Clearance and Other Offers W

Your Account = Help

Wish List

Improve Your Recommendations

Your Profile Learn More

Piers, Welcome to Your Amazon.co.uk gr you're not Mr Piers A J Guilar, click here.)
Today's Recommendations For You

Here's a daily sample of items recommended for you. Click here to see all recommendations.

LOOK INSIDE!

LOOK INSIDE!
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The Road Home (Paperback) by

Page 1 of 35 &

LOOK INSIDE!

Once (Paperback) by Morris
Gleitzman

Yorrfok's (12) £4.03
Fix this recommendation

Rose Tremain
Firdod'r (97) £4.00
Fix this recommendation

MAIORCIRES MUNTER

Extreme Risk (Hardcover) by

Horrible Histories - Series...
Chris Hunter

Moleskine Large Weekly

The Other Hand (Paperback) by
Chris Cleave

Yordrdn’s (136) £4.00
Fix this recommendation

DVD ~ Mathew Baynton
Yoo (2) £8.47

Fix this recommendation

Toinidodr (4) £10.79

Fix this recommendation

Notebook 12... (Calendar) by
Moleskine

YAk (4) £9.38

Tres

L€ sl homomet

Codebreakers: The Inside

Story... (Paperback) by F. H.
Hinsley

Hrirdeil7 (4) £6.47

Fix this recommendation

1

4
'Or

Love and Summer (Paperback)
by William Trevor

Foifoin’r (13) £5.49

4
"Pokemon" Annual 2010 2010

(Hardcover)
Forrkdnir (4) £2.40

Fix this recommendation

Improve Your Recommendations

Task Force Black LO0K INSIDE!

Rate this item
X| PN

|| Don't use for recommendations

1l
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Items you own (109)
Items you've rated

Fix this recommendation
Fix this recommendation
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®0o Do it with a Photobook! - PhotoBox
> 4 [ hetp:/ www. photobox.co.uk/content/do-it-with-a-photobook ¢ | (Q- photobox )
ogle Maps  YouTube Wikipedia News (672)v Popular~
Site map | Help

b*x Signin | Joinfree ¢lz View basket (0)

v Prints [ v Photo Books ‘ v Photo Gifts

IW\— AOU’\-ﬁ L"' O\)L'H’\— A P"\—O“'O BDO&. btfﬂmau, 4

A smile doesn't have to cost the earth it's the thought that counts. Putting thought and creating something yourself shows you really care
We know because you've told us. Whether it's someone being reminded where home is, celebrating 50 years of someone's wonderful

life, or capturing and reliving your child's every moment, it's your thought and care that makes it special.
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When | look at a Photo Book | can’t help but smile
No matter whether it's for me or someone else, there's nothing better than knowing
you've captured what matters the most and being able to share it. That very first time
you open the book and think wow they' re going to love it. Priceless!

He cheers me up everyday!

"




7 Give content for free. These are investments into your brand.
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Barclaycard Waterslide: Pure entertainment

water slide

How quickly can you make your way through the city
using new contactless technology from Barclaycard?

items to avejd" ©
: C e
Watch out for these obstacles, hit themand
they'll slow you down: = -
° t

O 2 : - -
c 'vgo.. . ’ I
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Barclaycard Waterslide: Pure entertainment

Integrated campaign in the UK: TV ad, online & iPhone game

2 million downloads of the game within 5 days of launch
1.5 million views on YouTube channel

16 million engagement minutes

© Siegel+Gale 2010 _ _
Source: http://www.mobilemarketer.com/cms/news/gaming/3745.html
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VW GTI Game: Unparalleled engagement
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Simple complexity

© Siegel+Gale 2010

“When | buy a new technology device | don’t expect to

have to read the manual”

% who agree or agree strongly, by gender, age and social grade

60% -
50% -
40% -
30% -
20% -
10% -

0% -

Total

Male

Famale

16-24

mAgree mAgree strongly

2534
35-44
45-54
55-64
65+
AB
c1
c2
DE

Source: The Future Foundation, “The New Normal”’ Presentation, London, March 2010



Simple complexity

“I think Google is like a Swiss Army knife: clean, simple, the tool you want to take
everywhere. So on Google, rather than showing you upfront that we can do all
these things, we give you tips to encourage you to do things these ways. That’s
worked well for us. Like when you see a knife with all 681 functions opened up,
you're terrified. That's how other sites are — you're scared to use them. Google
has that same level of complexity, but we have a simple and functional interface

on it, like the Swiss Army knife closed.”

Marissa Mayer

VP Search Products & User Experience, Google

© Siegel+Gale 2010 Source: The Future Foundation, “The New Normal” Presentation, London, March 2010
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Be clear about what you want to achieve...there are two
ways digital can build brand value

Creating Value

Functional, useful and Interesting, relevant or
practical entertaining




Summary:
Top 10 tips for leveraging digital to build brands

. Be true to your core brand idea.

Use what works today not what is possible tomorrow.

. Go for it, be brave and try new things. Then adjust as you learn
. Don't rely on just one digital channel. Integrate.

. Understand the realities of your consumers.

. Create personalised experiences.

Give services for free. These are investments into your brand.

. Create content that people genuinely want to engage with and share.

. Keep interfaces simple. People are scared by complexity.

10. Be clear about what you want to achieve and how






Thank You

Piers Guilar
Group Director, Strategy

Siegel+Gale London

pquilar@siegelgale.com
+44 7525 699 307

siegel
gale

simple is smart




