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Fear 

Uncertainty Doubt 

“DIGITAL” 
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Today 

1.  What is digital? 

2.  How digital is evolving 

3.  Ten tips for using digital to build your brand 



1.What is digital? 



“Digital is like the air” 

Websites & microsites 

E-mail 

Interactive TV 

Gaming 

Mobile apps 

Online searching 

Online advertising 

Social media 

Mobile internet 

Digital outdoor 

Podcasts 

Viral elements 

Instant messaging 

…and many more 



BMW iDrive 

+  Pull the iDrive knob back to select 
the “entertainment” menu 

+  Scroll to the bottom of the screen 
and click on “memory” 

+  Scroll to the top of the next menu 
and highlight “M FM” 

+  Scroll to the right and click 
“manual” 

+  Twist the knob to tune in station 

+  Click “memory” – twice – to store it 
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“Bad digital” 
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Frustrating 

Irrelevant 

Repetitive 

Confusing 

Complicated 

…fuels fear, uncertainty and doubt 



“Good digital” 
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Technology 

Brand Creative 



“Good digital makes our everyday lives easier” 
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ATTRACT ENGAGE EXTEND 



Summary 

GOOD digital… 
…is customisation and personalisation today 

BAD digital… 
…is what is possible tomorrow 
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2. How digital is evolving 
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  World population: 6.8 Billion 
  World Internet users: 1.8 Billion (28% and rising…) 

Source:  Internetworldstats.com 
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  9.1 billion searches per month during 2009 
Source:  Comscore.com 
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 2nd largest search engine in the world 
 Twenty hours of video uploaded every minute… 

Source:  The Future Foundation 
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   55 Million. Number of Facebook updates everyday. 
  If it was a country it would be the 4th largest in the world… 

Source:  The Future Foundation/Socialnomics 2009 
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  1 in 8 couples that married in the US last year met  
  via social media 

Source:  The Future Foundation 



Evolution of internet usage 
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Source: Yahoo! Presentation, “Mobile Technologies that will change the way we manage our money”, London, Feb 2010 

1994 2000 2008 

1.0 
Information &   
Communication 

2.0 
Commerce 

3.0 
Personalisation 



New media landscape for brands 
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radio  
magazines newspapers 

advertising 

online ads 
outdoor 

television 

video sharing 
social networks   blogs 

social media 

forums 
 personal pages 

 msm sites 

BOUGHT MEDIA 

Typical corporate media 
spend drives people to owned 

media 

Source: UTalkMarketing.com Digital Strategy Presentation, London, April 2010 

EARNED MEDIA 

First-person commentary and 
content about the brand 

posted and shared across a 
variety of venues. 

 “Social media” outlets also 
support both bough media 

(e.g. ad banners, SEM/PPC) 
and owned media (e.g. 

widgets, apps). 

bricks & 
mortar 

product 
sites 

corporate 
website 

DM / CRM 

OWNED MEDIA 

All media directly owned by the brand. These 
destinations provide a platform to drive marketing 

messages and tools to create earned media. 

mobile campaign 
site(s) community email 



Communication shift FROM one-to-many TO many-to-many 
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Summary: implications for brands 

+ Consumers now have the power to make or break your brand 

+ Be responsible for your actions 

+ Offer genuine substance 

+ Be a good citizen 
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3. Ten tips for using digital 
to build your brand 



1 Be true to your core brand idea. 
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Brand idea: The spirit of competition 
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